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U.S. otolaryngologist of AAO-HNS members are
market reach involved in decision making.
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AAO-HNS members see upwards of AAO-HNS members spend more than
30 patients per day. one day per week in the OR.
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Other includes Otology, Sleep Medicine/Surgery,
Allergy, Research, Skull Base Surgery, and Endocrine.

Top three sources
of ancillary income
for members:

Buying for multiple locations: W Yes M No
Up to 60% of AAO-HNS members have multiple locations.
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Put your message in front of AAO-HNS members by advertising
in key member publications: Bulletin and OTO News!

YET View the rate card for
= display ad packages.

bulletin BTG

The official content hub of the AAO-HNS AMERICAN ACADEMY OF OTOLARYNGOUOGYSHEAD AND NECK SURGERY.

Sources: 2022 Otolaryngology Workforce Report

Contact your account manager today!
Tricia Walsh | Display Advertising | 314-540-3960 | twalsh@ascendmedia.com

Aimee Preator | Classified Advertising | 913-344-1377 | AAO-HNSclassifieds@ascendmedia.com
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