ASCEND MEDIA ADVERTISING AGREEMENT €9 American Heart Associaton.
Subject to acceptance by Ascend Integrated Media LLC (dba Ascend Media) H y Pertension 2 0 23

All advertising subject to AHA approval.

Advertiser/Sponsor Agency Bill To Materials From

Company Name
Contact Name

Address

City, State Zip
Contact Phone

Contact Email

SPONSORSHIPS AND ADVERTISING

Branding Packages On-Site Signhage
Silver Level _$%$1,500 Meterboard ~_$2,000 each
Gold Level _$5,000 22" x 28" ___$600 each
Platinum Level ___%$10,000
Poster Reception __$8,000
Conference Bag Inserts ____$3,500 perinsert
ePreview
Leaderboard (limit one) ___%4,000
Premium Banner _%$3,000
Exclusive Exhibitor Emails __ $5,500 perday
Hypertension 2023 is planned as an in-person meeting in Boston. If the
Learning Studios or Roundtable Discussions meeting must be canceled or converted to virtual, AHA and Ascend
100 attendees _$15,500 Media will transition advertisers to options of equal value and exposure.
75 attendees ~$12,500 Advertisers preparing materials specific to a booth or program are

encouraged to prepare secondary general branding materials in case the
meeting converts to virtual only.

Please write dyour initials next to selected ad sizes.
Payment is due upon receipt or no later than Monday, July 24, 2023. TOTAL AMOUNT: $

SIGN AND RETURN TO: Cathleen Gorby | Ascend Media | cgorby@ascendmedia.com

By signing this agreement, you are agreeing to Ascend Media's Terms and Conditions enclosed

q hod to this Advertising A To pay by credit card, please contact
and atfached to this Advertising Agreement your Account Manoger by phone or
email. Credit card payment is quick,

easy and secure.

Ascend Media . Date Advertiser/Sponsor/Agency Signature Date
Account Manager Signature

ascend.

Ascend Media Advertiser/Sponsor/Agency Printed Name
Account Manager Printed Name

401 SW Ward Rd, Suite 210,

Advertiser/Sponsor/Agency Company Name Lee’s Summit, MO 64083
PO Box 1411
Each party agrees that the elecironic signatures, whether digital or encrypted, of the parties included in this Lee’s Summit, MO 64063

Agreement, are intended to authenticate this writing and to have the same force and effect as manual signatures.



ascena.
meaio

ADVERTISING TERMS AND CONDITIONS

This agreement is between Ascend Integrated Media, LLC (dba Ascend Media) and the Advertiser/Sponsor
and its Agency as listed on the attached "Advertising Agreement - Insertion Order".

TERMS AND CONDITIONS

1.

Insertion orders, advertisements and space reservations are subject to materials approval and the
provisions of the current rate card.

. Cancellations are non-refundable.
. Requested ad positions are not guaranteed unless the Advertiser/Sponsor or its Agency purchases a

"special position" at an additional cost.

. Advertiser/Sponsor and/or Agency will not be allowed to revise materials which are not received by

Ascend Media's published "materials due" date.

. Advertiser/Sponsor agrees that Ascend Media's liability (if any) on account of omissions or errors in

purchased products and/or services shall in no event exceed the amount of charges for the products
and/or services which were omitted or in which the error occurred, and such liability shall be discharged
by (abatement of the charges) or (an advertising allowance) commensurate with the error for the
particular products and/or services in which the omission or error occurred, but in no event exceeding the
contract price of the particular products and/or services in which the omission or error occurred. No
adjustment is applicable to any free products and/or services.

. Ascend Media is not liable for any costs or real or consequential damages resulting from the failure to

produce purchased products and/or services.

. Ascend Media is not liable for any delays in delivery or for non-delivery of purchased products and/or

services due to factors beyond the control of Ascend Media.

. No conditions other than those set forth herein will be binding on Ascend Media unless specified in

writing by Ascend Media. Ascend Media will not be bound by conditions printed or appearing on insertion
orders, purchase orders, or similar documents when such conditions conflict with any provision contained

9. A S500 late fee may be charged for materials received after the materials due deadline.

PAYMENT AND COMMISSIONS POLICY
1. Event products are invoiced upon reservation, and payment is due upon receipt or no later than 45 days

prior to the event start date. Non-event products are invoiced upon publication, and payment is due
thirty (30) days from the invoice date.

. Orders for space are accepted subject to Ascend Media's credit requirements. Space reservations or

insertion orders for an Advertiser/Sponsor whose account is more than sixty (60) days past due may be
refused. Advertisers/Sponsors with delinquent accounts lose their place in any waiting list for
consideration of preferred positions.

. Any outstanding invoice balance over thirty (30) days past due will be assessed 3% interest per month to

the extent permitted by law.

- If Ascend Media takes an Advertiser's/Sponsor’s account to collection, the Advertiser/Sponsor agrees to

pay all costs associated with the collection, including paying Ascend Media's attorney fees and all court
costs, if it is determined by a court of competent jurisdiction that the Advertiser/Sponsor is at fault.

. Ascend Media reserves the right to hold the Advertiser/Sponsor and/or its Agency jointly and severally

liable for such monies as are due and payable to Ascend Media for advertising or sponsorships which the
Advertiser/Sponsor or its Agency ordered and which advertising/sponsorship was produced, even if a
sequential liability clause is included in the contract, insertion order, purchase order, etc.



DIGITAL AD SPECIFICATIONS "
QAL o8 LSSl Hypertension 2023

ePreview

View in browser

Vascular Discovery: o Ad DlmenSIons
@ From Genesﬂ::::ledicine 2021 t"ﬁ:; Leaderboard
600 x 100 pixels
Premium Banner

Leaderboard: 600x100 pixels 600 x 100 pixels

‘September 21, 2021

“This event is not part of the official Vascular Discovery 2021 as planned by the AHA Commitiee on
Vascular Discovery Program

Specifications

+ Leaderboard and banner ads must be in GIF or JPG format at 72 dpi, RGB and submitted at
actual size. (SWF files are not accepted.)

+ URL must be submitted along with creative material by email or in a Word document. Both

Welcome From the Program Chairs
We look forward to seeing you Sept. 22-24 for
Vascular Discovery: From Genes to Medicine
Scientific Sessions 2021. We have three days of
engaging concurrent sessions, fast-paced
moderated poster sessions, Coffee with the
Chairs, next-generation technology bootcamp,

carly career actvties, exhibits and so much more the ad and the URL for linking are subject to the approval of AHA. We can only provide ad
planned for you. Be sure to check the Schedule at ) . .
a Glance for dates and times. Lars Macgdefessel, metrics for ads that have an associated hyperlink.

MD, PhD, and Katey J. Rayner, PhD

Schedule t a Glance + The maximum ad file size is 100kb—-125kb.
Take the #VascularDiscovery2 + Animated GIF files are accepted, but not all email platforms support animation. If you wish to
Site for a Spin 9 submit an animated ad, please include all critical information on the first slide. Only one URL

See everything the one-stop conference resource —

can do — before the conference even begins! Find H H . H H Wi
e e e is accepted per animated GIF; we do not allow separate URLs embedded in individual frames.
sessions, the Plenary sessions, and concurrent

sessions. Dive deeper into program details, the

Women in Science Breakfast, upcoming speakers

and renew your AHA mermbership Ascend Ad Tagging Policy for emails
Bl esiznen + Ad tagging for email deployment is not available. We can only accommodate static JPEG/

PNG or animated GIF and a URL.
Premium Banner: 600x100 pixels

Make Networking Connections

Each afternoon from 3-4 p.m. CDT of the Vascular
Discovery Conference, enjoy an hour for
networking, awards presentations and recognition
as well as industry events.

Moderated Posters

Moderated posters are available 1-2 p.m. CDT
each day. Don't miss these opportunities to view
posters and gain first-hand insight from the poster

Exclusive Exhibitor eBlast

@ Isntterrl\‘ational
roke
=

March 17-19, 2021 SpeCiﬁCQtionS
o - Ascend is responsible for integrating your layout with the event header and footer code
« All images required should be supplied as 72dpi email-optimized JPG or PNG images
o - Guidelines for provided code:
e o o e o oo e oy o 650px width with 25px margins
i o Full width (650px) images for the initial head image, all other content requires 25px
Learming Sudo 1* padding left/right for a content area of 600px
e / o Code should only include:
s;"""“"”‘m o Basic media query in <style> tags for responsive code only
o Content starting and ending with <table> tags (no header/body tags as that is already
part of our template.
o For responsive, we will allow basic Media Queries for show/hide and basic width handling
Leaming Suio o Code must be run through a validation tool, such as Litmus or EmailOnAcid to confirm

Navigating the Evolving Landscape of
clomy

Conference

Together, we make a better future for stroke patients.

+ Pedro Lylyk, MD, Neurosurgeon, Director
and GEQ of ENERI (Equipo de.
Neurociugia Endovascular y Radiologla
Itervencionista) and Clinica La Sagrada
F Aires, A

responsiveness before sub
Speakers:

Iterventional Neurology, Pacific
Neuroscience Instute, Los Angeles, CA

Learning Studio 3*

Toke a New Approach to Radia: The Rist™
acial Access System and Fist 100 Cases
Moderator:

- Eric Peterson, MD, FAANS, Associate
Profossorof Neuroigical urgory,Ghief
of Endovascular Neurosurgery, Urivarsiy
of Wi, Miam, FL

Speakors/Paneists:

- Jason Davies, WD, PAD, Assisant

Prfessor o Newrosurgery and Bomedical [N
System

Program Spectrum Healh, Grand Rapids,
It



